
Avenue     :     312 787 8300     :     avenue-inc.com     :     info@avenue-inc.com 

Prior to redesign, WWF’s online gift center (OGC) needed help 
representing the brand’s philanthropic philosophy, clarifying its 
product offering and converting traffic. Because the OGC is a 
primary resource of online revenue for the organization, there 
was an immediate need to revamp the complicated checkout 
process and give the site an overall facelift.

The strategy required the site to present the four different 
donation methods—animal adoption, apparel and crafts, gift 
cards and extraordinary gifts—in a compelling manner, and 
simplify the checkout process to just one page. To do so, new 
features were added like dynamic click-throughs, direct paths 
to adoption pages and larger images and additional views. 

High-quality photography and emotive language draw a strong 
connection between the animals and the impact a contribution 
can have. Also, plush premiums are shown with images of the 
actual animals to create a clearer association between the 
two. Adhering to a tight grid system, clean and organized 
layouts help to move the design in a more modern direction.

Legacy code was replaced with streamlined CSS, HTML,  
and JQuery, which now allows faster page load times and 
enhanced page functionality, and is optimized for organic  
and in-site search.

Since launch, traffic to the gift center is up 15 percent when 
compared to the same time period of last year.
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